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Abstract 
Entertainment and media professionals are creating and storing more content than ever before. In 2007, 
more than 700 petabytes of storage hardware was required, and this number is expected to hit 2.4 exabytes 
by 2012. A key driver for this massive growth is the booming trend toward higher-definition (HD) content. 
Archiving in the entertainment and media market is propelled by both the need to cost-effectively retain 
content for re-use and the need to convert historical analog video and movie content to digital form in order 
to prevent degradation.      

This session will teach attendees how to embrace the move toward HD content without compromising their 
IT budgets and effectively use active archives for long term retention, rapid data sharing and content 
protection. Attendees will also learn how to leverage storage management software and highly efficient de-
duplication technology to improve the utilization of their archives. 
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